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NAVSEA’S GOT TALENT!!!

The 3rd Annual NAVSEA's Got
Talent Show raised over $1,600 in
donations for the 2014 CFC cam-
paign. The show was carried by
MC Joe Johnson with his timely
humor throughout the production.

Performances included singing,
dancing, guitar and keyboard in-
strumentalists, mime and stand-up
comedy. Ms. Saleena Siraj graced
us by singing holiday tunes. Ms.
Meg Lawrence played a beautifully
composed original piece on the
keyboard, while Mr. Glenn Gard-
ner (accompanied by his wife)
demonstrated his moves with a
swing dance. Mr. Stephen Kamas
showed us that Nukes have a hu-
morous side as he shared comedy
straight from Metro's Red Line. Mr.
Todd Walters expressed his tal-
ents through song and acoustic
guitar. Meanwhile, NEMSY played a
collection of medleys, Ms. Idrelia
Brown uplifted the audience with a
Mime act, and Mr. Ralph Fierro
rocked the house with his Elvis
Presley performance! Not to be
forgotten, Mr. Bob Craig shared
his perspective on NAVSEA life,
while PEO and the Carriers cov-
ered a piece by Cake.

The winners of bragging rights for
“Most Talented” were:

First Place: PEO and the Carriers,
PEO CV-"Short Skirt/Long Jacket"
by Cake (RADM Tom Moore,
Terrence Williams, Calvin Benson,
Sithy Ratanvong, Chris Brugman,
Anne Bannister, Marty Goldsborough,
and Sarah Nicolas)

Second Place: Glenn Gardner, SEA
05 - Swing Dancing

Third Place: NEMSY, NAVSEA - Medley
of Songs: “Be Thou My Vision,”
“Alchemy,” and “Lites Out” by the
Network Music Ensemble (Montrell
Smith, Jamil Jones, Ardell Boatwright,
and Ralph Moore)

Thank you to everyone for your
participation!
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Command Standing

*%%100% Club***
SSP
USMC
BUMED
SPAWAR
NCWDG

Ist Place—NRL
(96.7%)
2nd Place—SECNAV
(85.4%)
3rd Place—NAVFAC
(82.6%)
4th Place—CNIC
(78.1%)
5th Place—ONI
(73.2%)

...And they are out of the gate and

heading into the first curve with
NRL leading the pack and SEC-
NAY a close second. NAVFAC and
CNIC are challenging in 3rd and
4th, with the remaining pack fol-
lowing. Stay tuned for the finish!




Meet SPAWAR Campaign Manager, Lieutenant Christopher Pandy

A native of Charlottesville, Virginia, LT Christopher Pandy received his
Bachelor’s degree in Aerospace Engineering from the United States Naval
Academy and his graduate degree in Astronautical Engineering from the
Naval Postgraduate School.

LT Pandy assumed the duties of Project Officer at the National Reconnais-
sance Office in Chantilly, Virginia on March 2014. Prior to reporting to this
assignment, LT Pandy studied at the Naval Postgraduate School from 201 |
to 2013; served in Afghanistan on an IA billet from Jan-Nov 2010, Destroy-
er Squadron 14 from Oct 2008 — Dec 2009; and onboard the USS Simpson
(FFG-56) from June 2005 — Oct 2008.

“r As CFC Campaign Manager he led SPAWAR Space Field Activity (SSFA) to

reach their financial goal on November 6, 2014. The command raised
$20,091 with a goal of $14,600 for 138%!!

The command participated in and helped coordinate a CFC Kick-off charity
event, where 14 charities set up tables and interacted with hundreds of
federal employees. Just one month after the kick-off event, SPAWAR host-
ed a second charity fair in which 22 charities participated and helped raise
awareness and donations for the campaign. SSFA completed a Pulled Pork
fundraiser event on 3 December raising $570 towards this year’s goal!

Meet MSC Campaign Manager, Lieutenant Wes Going

LT Wes Going is a first time CFC Campaign Manager. He currently
works in Military Sealift Command's (MSC) Global Command Infor-
mation Center (GCIC) as a Battle Watch Captain. He is a Navy
Surface Warfare Officer and was previously stationed on two de-
stroyers as the Navigator and Communications Officer.

LT Going has always been a supporter of CFC, while serving on
destroyers and operating across the world. He values CFC for the
same reasons many in the military do, a way to give back and con-
nect with local charities that are important to him. LT Going was
excited for the opportunity to lead the MSC 2014 campaign.

LT Going says that MSC remains committed to their CFC command
goal of $73,500!

Don’t forget your

CFC donation!!! NEED-TO-KNOW

e At campaign’s end, ALL electronic donation options
will no longer be active. However, paper forms can be

Dates-to-Remember

15 Dec: ONI CFC Ice Cream Social, 1300, TBD submitted until January 15, 2015.
18 Dec: DON/AA CFC Gift Basket Silent Auction, 100-1400, 4B648A, Pentagon e Find your favorite CFC charity online at http://cfcnca.org/
31 Dec: DON CFC/NCA Campaign end! e You may donate via Payroll Deduction, Credit/Debit Card, or

eCheck one-time or recurring

o Visit http://cfcnca.org/campaign-workers/pledge-drop-off-
locations for a list of Pledge Drop-off locations

o Highlight your Command CFC events by uploading to http://
cfenca.org/event-summary-form

¢ Be sure to submit for CFC Awards and Recognition at
http://cfcnca.org/campaign-workers/awards-and-

*CFCINCA Contest submissions accepted December |, 2014—/anuary 23, 2015
**DON CFC/NCA Awards Ceremony, TBD
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